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DON'T SETTLE FOR A
"MEH" AWARD

Our team loves a good
challenge

KEEP IT SIMPLE BUT
NOT BORING

Make your piece
visually appealing

FROM 2D TO 3D
IMPACT

Combine decoration
techniques

C L E A R M O U N T . C O M

http://www.clearmount.com/
http://www.clearmount.com/
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A  B I T  O F  C H E M I S T R Y
A n d  a r t i s a n  k n o w - h o w

B R A N D I N G  I S  K E Y
A  T e t r i s  a w a r d  s o u n d s  c o o l  r i g h t ?

K E E P  I T  S I M P L E  B U T  N O T  B O R I N G
H o w  t o  m a k e  y o u r  p i e c e  v i s u a l l y
a p p e a l i n g  

C O M B I N E  D E C O R A T I O N  T E C H N I Q U E S
F r o m  2 D  t o  3 D  i m p a c t

G E T  S T A R T E D



Everything we do is custom.
It really is. We can confirm this

because every single piece we've ever
done is a creative, unique new

product.
 

 We wanted to show you what we've
done in the past and, create an

inspirational space for you to get
ideas as to what is possible.

 
The Clearmount Team

WELCOME

C L E A R M O U N T  I N S P I R A T I O N A L  D E S I G N  T O O L
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C L E A R M O U N T  I N S P I R A T I O N A L  D E S I G N  T O O L

Grolsch wanted an award to look
like a spotlight as it was to
‘spotlight’ The People’s Choice
awards for TIFF. It was a great
concept, but the client couldn’t find
anyone that could make it or
source it. Settling for something
plucked from a catalogue simply
would not do. 

First, we casted a block shape with
the tint slanting down and
machined down to a cone shape.
Then a precise cut was made to
create the spotlight shape that
allowed the award to remain
upright. 

We hand cut the facets to help
play with the colour and light of
the piece. We then hand buffed and
sanded the ‘spotlight’ round and
smooth. 

Finally, we engraved the side as well as
the bottom with the event’s artwork and
logo. 
Sounds so easy!

DON'T SETTLE FOR 
A "MEH" AWARD



https://www.clearmount.com/search-by-shape


New York Life was coming up on their
175th anniversary, and they wanted to
give a memento to their employees to
celebrate this special occasion. 

At the time, the client was doing
renovations to the building and decided
to send us pieces of the façade for
embedding.

Our artisans embedded the building’s
granite pieces in a column and colour
tinted the bottom of the piece with the
clients’ brand colour blue. 
We finished the award by laser
engraving the back with the iconic neo-
Gothic tower and a personalized
message at the top.

This piece recognized the efforts of the
individuals who as a team, advised and
supported all their customers that
trusted New York Life throughout the
years.

Embedding organic materials can be tricky
if any moisture exists. But even if we can’t
embed your product, we always come up
with a creative solution that looks like we
did.

You can find more about what you should
and should not embed in our website.
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A BIT OF 
CHEMISTRY 
AND ARTISAN KNOW-HOW

https://www.clearmount.com/blog/dont-embed-these-items-in-lucite-we-tried
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Before coming to us, our client's concept had been in production with another
supplier for two years. They had difficulties at every stage of the process,
from colour matching the Tetris pieces, the awards being too delicate, getting
the base just right to the roll out for distribution. The project seemed cursed.

The concept behind the award was that as each Google team member hit a
milestone, they would get a Tetris piece to add to their set. It was part of an
employee recognition program for their engineers at Google, so they went
with a throwback to their engineering (read: nerd) beginnings.

We PMS colour matched the Tetris pieces to Google’s brand colours and
created a master set to make sure that the cuts were consistent through the
life of the program. We printed a bevelled circle with the logo in full colour to
represent the Chrome ball and mounted that on a clear backing. 

Our Lucite pieces are durable and can withstand even the most enthusiastic
courier. 50+ drop-ship locations later, the client was thrilled. It was a piece
that the recipients could display it with pride and, the curse was broken.

BRANDING IS KEY
A TETRIS AWARD SOUNDS COOL RIGHT?!

C L E A R M O U N T  I N S P I R A T I O N A L  D E S I G N  T O O L



https://www.clearmount.com/contact


Interbrand wanted to celebrate iconic
Canadian brands and they came to us
with a special challenge. They took the
topography lines of Canada and created
an abstract drawing to wrap around the
cube. 
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KEEP IT SIMPLE 
BUT NOT BORING
HOW TO MAKE YOUR PIECE 
VISUALLY APPEALING

The back wall of the cube, the central part of
the design, was printed three times. The first
print laid down the red base of the design, the
second created the white lines of the
‘topography’ and the third pass – an overlay of
red – made it come to life.

Our challenge was that we needed to make sure
that the engraving was deep enough to be
visible from any angle, but shallow enough that
when viewed straight on, it wasn’t a visual
distraction. 
The final product was beautiful and the client
was really pleased. It reflects exceptionally on
their marketing brand to have unique and
stunning pieces.

C L E A R M O U N T  I N S P I R A T I O N A L  D E S I G N  T O O L



Sustainable Design
In the Fall, we launched Arbre, 
a sustainable sourced awards and
recognition products line. 

Our pieces are made out of reclaimed
wood, sourced and air dried from local
Canadian suppliers.
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https://www.clearmount.com/get-started-design-tool
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